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Western Nevada, bused out of Reno, will

Coudd [t attract as much attention as
“What happens inVegas stays in Vegas™"

“Ird be great if it does,” Shepard said,
“But that tukes tme and a bot of money.
Wie don't have a lot ol money. so irs going

£ e time.”

And it all starts with a survey, asking:
What represents Northermn Nevida's eco-
nomic marke® ks i “pionesring spirit” o

"Incependent spirt™T
Is Northern Nevadn o “frontler” or

territory !

Dy reicents “work smart, play harder”
o “halance work end e

These phrases were culled from 2.000
focus group sessions and interviews con-
ductid by an econemic agency that wiot
a business. for area development,
Sharpand

Clint Dianguaea, a 23-year-old
neuar, said his sop pick bs “risk ke

“It's such a booming place for small
bruminvess, wcd smsall busissess has the most
personal kind of risk invalved,” sabd the

future aperator of Carson City's first
hookah -smoking lounge. “Yoi can stand
to ke sk huene, amed your sk bs going o
pay off bigger.” Caterpillar's lounge is
scheduled to open in March.

hq&%imwﬂm
s people, What comes io her mind:
Becauss the mountains ane

one of the main selling points and
becase ve'm in (he middle of a lot of
ferent shings. We can do ihe skd slopes
beaches {at the lake).”

Mapestic isnt a chohoe, bul guatiey of lile
is nn ovesall concepd that the ad campaign
will convey, officals said,

= Contact reporter Becky Rosikart
u—uwu-mm.




